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Making ‘Make in India’ happen

For that, the Go_ver'n ment needs to tackle issues impacting ease of doing business

CHANDRAJIT BANERJEE

he manufacturing sector
has exhibited a tentative
revival after three years of
subdued growth, register-
ing 3.5 per cent growth in the first
quarter of the year. However, this re-
vival cannot be taken for granted.

India is the only country with a
young, growing and competitive
workforce. A strong and deep man-
ufacturing foundation with capa-
bilities across traditional and ad-
vanced technology sectors is the
springboard for the next growth cy-
cle. Indian companies have proved
to be globally attuned and energet-
icin leveraging comparative advan-
tages. With the many free trade
agreements that India has signed,
the manufacturing sector has a
good chance to slot into global sup-
ply chains.

India can easily reach annual
manufacturing growth rates of 12-
14 per cent over a sustained period
of time under the right conditions.
However, even a growth rate of j f just
over 6 per cent would need an addi-

tional manufacturing investment
of ¥98 lakh crore at current prices
over the next five years. To attract
such investment, the right policy
structure is essential.

Right approach

Government and industry have al-
ready commenced concerted ef-
forts to enhance the ease of doing
business and kickstart manufactur-
ing growth. The Government has al-
so relaxed FDI limits in critical sec-
tors like defence, construction and
railways.

Estimates suggest that India
could achieve an additional X8 lakh
crore of GDP and 25 million more
jobs through a facilitative business
environment. There also needs to
be a review of labour laws, many of
which are outdated in the current
context. The Goods and Services Tax
will be a huge step forward in mak-
ing India a single market. Land ac-
quisition for industrial develop-
ment must be speedy and cost
effective while simultaneously leav-
ing displaced populations better
off. Of course, the action at the
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grassroots level of State govern-
ments and district administrations
will be critical. _

The operating environment for
the micro, small and medium en-
terprises sector needs to be streng-
thened. Access to finance, redefin-
ing investment limits, encouraging
technology adaptation and facilita-
tive regulation could transform
MSMEs into the hotspot of entre-

‘preneurial activity.

Finally, firm level competitive-
ness must be encouraged by build-
ing a comprehensive support sys-
tem with a wide knowledge base
across parameters like quality man-
agement systems, lean manufactur-
ing and environmental assesg-
ments and audits to meet the
requirement of ‘Zero defect, zero ef-
fect’ as enunciated by the Prime
Minister. :

Confidence-building

Some 153 mega projects with an in-
vestment of around 5.2 lakh crore
are being monitored by the Project
Monitoring Group, which will cre-
ate better infrastructure and ease
cost pressures. India must also sync
trade agreements with domestic
manufacturing strengths and lever-
age global markets. In particular,!
exports must be stepped up in high-
ly-traded sectors such as electronics
and machinery.

Certain industry sectors of strate-
gic significance could help set the
stage for future growth in align-
ment with global trends. For exam-
ple, a policy on cagigal goods and

engineering, coupled with rational-
isation of taxes and duties and cor-
rection of anomalies, will promote
the competitiveness of ' Indian
equipment manufacturers. The In-
formation Communication Tech-
nology & Electronics (ICTE) sector is
critical as currently over 60 per cent
of the domestic demand is being
met through imports.

The steel industry has huge po-
tential. The sector would benefit
from the introduction of compact
designs for steel plants, creation of
a larger pool of metallurgists, and
promotion of R&D. Measures for
the iron ore mining sector such as
expanding the iron ore reserve base
and modern mechanised mines
would also need to be addressed.
Emphasis on establishing textile
mega parks, special incentives for
value added textile and apparel
manufacturing, and export promo-
tion are necessary. The Prime Minis-
ter’s call to ‘Make in India’ itself im-
parts confidence to the industry to
undertake new investments.
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